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Marketing Materials (Promotion

program participation and
' the after school program
hool staff

from the producer or
umer or buyer, this
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~ Marketing Basics

g is the set of activities used to:
 your potential customer’s attention
them to buy (be interested)
to actually buy (get them to

m to buy again (get them to

is how you define your product,
your product, distribute your
‘and maintain a relationship with
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Product
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re not the program neither
ur activities or the
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the same page |

lub TC STUDENTS.
taff believe first hand the positive

Positioning

oning is how your target market
ou in relation to your

s of Competitors: Academic
Mandatory 7 period, &
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ur program is unique & identifiable
u are considered a benefit to your target
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)ning before you set a price.
is not too low, or the
be taken seriously. If it

potential customer will

individual baby sitting, after school care, gym
p, team fees, and camp fees

'C $$: Laser Tag, Dodgeball, Amusement
ets, Cooking Classes, Swag &
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 why it's beneficial to them).
in the program, invite friends
They want it to succeed.
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ing the jingle (tv morning
uncements), song, phrase,
to your product

types of branding
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work?”
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